
Both technology and social media 
websites have become an 
indispensable part of our lives 

 

Nobody will deny that the biggest 
number of these people are students 
who use the following websites for 
different purposes. THE QUESTION IS: CAN SOCIAL 

MEDIA HAVE A POSITIVE INFLUENCE ON EDUCATION OR ALL ITS 

FEATURES ARE ONLY DETRIMENTAL? 

SOCIAL MEDIA IS WHERE YOUTH ARE AT AND WHERE YOU 
NEED TO BE AS WELL.  

 

A researcher, Neil Selwyn, proposes three motivating 
concepts for incorporating social media in the 
classroom. 

 

1. THE FIRST IS THE CHANGING NATURE OF THE STUDENT,  
2. SECOND, THE CHANGING RELATIONSHIP TO KNOWLEDGE 

CONSUMPTION AND CONSTRUCTION,  
3. AND THIRD, THE EMERGENCE OF “USER-DRIVEN” 

EDUCATION 
 



 

It is evident that the use of Technologies (ICT), Information and 

communications technology (ICT) especially smartphones and 

digital tablets opens up a world full of possibilities through the 

Internet.  

 

Benefits social networks can provide 
for better academic results: 
 

 

1. COLLABORATION AND COMMUNICATION 
Many studies focused on the communication abilities of social media 

and found positive aspects to incorporating social media for this 

purpose. 

2. COMMUNITY OF LEARNERS 
As the theoretical frameworks suggest, researchers did find 
that one of the benefits of social media is creating a 
community of learners. 

Through the Networks, students can 
communicate with professors from their 
own educational institution or other 



institutions, all within a matter of a few 
seconds. 
 

3. FINDING INFORMATION FOR EDUCATION AND ABOUT IT 
Social media websites contain an 
abundance of different information with 
millions of links to other resources. 

An encouragement for LMS use-Social media learning in 

Learning Management System (LMS) can include instant chat functions, 

video, forums to share info and other lesson resources to help students. 

Modern teachers realize that social media plays a very 
important role in students’ lives so the combination of 
these social networks with LMS can be a perfect 
solution. 
 

3. COMMUNITY OF ACTIVE LEARNERS 
Social media was found to have a positive impact on active 
learning. 

4. CONTENT MANAGEMENT SYSTEMS AND 

ALTERNATIVECLASS STYLES   

Within the networks there is the 
possibility of creating a group, as is the 



case of Facebook, or community or page 
as is the case of Google+/ WhatsApp/ 
YouTube, in which students and teachers 
can interact and discuss any topic. 
5.   SECOND LANGUAGE LEARNERS 
 
6. BEHAVIOURAL DATA 
Instructors and     researchers can actually see exactly what 
students are doing and analyse it. 

7. DISTANCE LEARNING OPPORTUNITIES 
It creates a completely new and unknown to many of us world 

of knowledge that can be used by every learner and teacher for 

the utmost effectiveness and productivity as well as 

encouragement and motivation. 
 

8. COMMUNICATION BETWEEN INSTITUTIONS 

AND STUDENTS 

Educational institutions are using these social media channels 

to communicate campus news, make announcements and 

provide students with useful information. 

9. RESEARCH 



Social media also helps students to compile and 
produce useful content for research. 

 

10. Social Credibility for Learners 

Students can build a portfolio for their career by 
building a brand through social networks. 

Cons 
1.Students 

Studies found that students don’t use social media for educational 
purposes. 

2. Instructors 
Instructors can be inconsistent in their use of social media in the 
classroom. 

Paul A. Tess-The role of social media in higher education classes-
 believes 

Social networks can be used as the venue for dialogue and 

activity, and can increase student participation. Situated 

learning also emphasizes that learning requires 

participation. Social networks can be used to create the 

“community of practice.” 

 
5 key questions for developing a social media strategy: 

1. What do you want to achieve through social media?  

2. What time can you commit to social media? 



3. Who are your social media audience? 

4. Which social media sites are most likely to help you 
achieve what you want? 

5. Who will be involved in the delivery of your action plan? 

 


